° SIMPLENIGHT - 2023-2024 ® siMPLENIGHT

One promise. Many e
kinds of travel. One

coherent way p—
through. e — W

| led the product experience that connected discovery, comparison,
configuration, checkout, and confirmation across a broad travel

SortBy.

Recommended bt

Price Range

WAMORDER  SUPPORT

platform.
CONSUMER PROMISE i
ries
ROLE SCOPE PARTNERS Discovery across travel catego
Creative Director External experience Executive - Product
Principal product design End-to-end booking Engineering - Design
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° THE EXPERIENCE PROBLEM

|
Simple on the surface.

- A hotel, a flight, and tivity d t ask t lers t ke th
Different underneath. decisions. The product il o fsl ke one experiencs,

01

One entry point

A recognizable place to start without hiding the information each
category needs.

DISCOVER SEARCH
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02 03
Many decision models Continuous confidence
Rooms, fares, passengers, seats, dates, availability, and policies Context, price, selection, and progress preserved through final
without unrelated products. confirmation.
COMPARE EVALUATE CONFIGURE PURCHASE CONFIRM
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e SHARED INTENT - ADAPTED INTERACTION

® SIMPLENIGHT = (® SIMPLENIGHT

The experience Stayed : BB%YA\:J‘:H::“E Destination Search x
coherent. The Tt

Your Recent Searches

choreography 1 Ml e

18 20 27 22 923
24 25 28 27@29 30
1

changed. e Ll 3

January 2024
. . Su M T .
Responsive behavior was part of the product language - not a smaller copy of Lo Augeles, CA ° U WeTh Frogq
1 N proyes d T 2 3 4
desktop. Mobile controls focused each decision and returned travelers to the 1Guest, Feb 4 - : B ° o
0 n 12 13

larger journey. g Houston, TX 15 16 17 1

Mar 20 - 25, 2024 19 20

21 22 23 2 25 55 o
28 29 3p K1l
SHARED INTENT Destination, guests, dates, and clear completion.

Dec28-yan 2 (9-night stay)

CONTEXTUAL BEHAVIOR Focused sheets, touch targets, range states, and sticky actions. - m
- ¢ -

CONTINUOUS ORIENTATION  Every interaction reconnects to the same booking model.
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o DECISION SUPPORT AT SCALE

Results did more than return
inventory. They helped
people make tradeoffs.

® SIMPLENIGHT OrderLookup Support @& @ ®
i | nP 14 @ b £ t ®
Hotels Flights Dining Rental Cars Things to Do Transportation Shows & Events More
Destination f Dates [ o Guests
“ @ Miami, Florida J L 5 Dec 25-28, 2024 y, \_M  2Adults ) SEARCH
1 H H . /-Snrlﬂy: ™
X riter clearst 105 Results for Miami @ s e \_Recommended )

-~

Q Search Hotels
Enter Hotel Name

Price Range

Reset
lull
. .
) Hotel Brickell 5% The Elser Hotel and Residences 4%
" MinPrice Max Price 641 Bobbie Cliffs,Miami, FL 33101 07974 Aileen Falls, Miami, FL 33125
$300 $850
Excellent Excellent
997 Reviews 1,942 Reviews
PO Fram Q493 Fram QLN7
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Travelers needed to compare value, location, quality, availability, and fit -

not simply scan a list.

02

03

Filter with intent

Price, rating, amenities, and location narrowed the choice.

Rank the signals

Imagery, price, quality, reviews, and availability supported comparison.

Support scanning

Consistent card anatomy made different shopping modes feel related.
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° PROGRESSIVE DISCLOSURE

Give travelers depth. Keep
the neXt deCiSion With i n A hotel detail page revealed rooms, amenities, reviews, policies, location,
reach _ and recommendations in layers while preserving the path back to

selection.

® SIMPLENIGHT

Brickell Retreat Photo Gallery

Resort Photos Room Photas

Excellent
1,842 Reviews

Brickell Retreat

ORIENT REVEAL RECONNECT

Keep property, price, and path recognizable. Expand supporting detail when requested. Return exploration to room selection.
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o CHECKOUT AS CONFIDENCE

The final steps felt like
continuation - not a new
experience.

(9 SIMPLENIGHT Order Lookup  Support e @ ®
th P L @ b = t ®
Hotels Flights Dining Rental Cars Things to Do Transportation Shows & Events More

Complete Your Hotel Booking £ BocktoHotelDetails

© Guest Information

7 Full Name ey f\

\Garthy Garth Overmyer

[/ Country v |

\_ United States / Brickell Retreat

50363 Gonzalo Miami, FL 33134

Phone Number
\_ 1+ 555 555 5555

@ Comfort+ King
” Emaitadaress Y 2 Adults

\_ GarthyGarth@Sii ight.com /

Check=in: 1

@ P t I f t. Check-out:
ment Information

ay e 0 atio Room Subtota

/" Name on Card A Taxes & Fees:
\_ Enter your name as it appears on your card /

TREY PACE - PRINCIPAL PRODUCT DESIGNER

Checkout preserved selected inventory, total price, trip context, and
progress so completion stayed connected to the choice that brought the

traveler there.

01

Preserve context

Keep property, dates, guests, and price visible.

02

Make progress legible

Use grouped inputs, clear states, and action hierarchy.

03

Close the loop

Carry the booking language through unmistakable confirmation.
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o SHARED DOES NOT MEAN IDENTICAL

Standardize the language.
PrOteCt What makes eaCh Flights introduced passengers, segments, fares, and spatial seat
task d iﬁere nt- selection. The shared model created continuity without forcing unlike

decisions into one interface.

o

Passenger Information

Select Your Seats
THE DESIGN RULE

DUB to LGW

| standardized intent, hierarchy, state, ey
and feedback - then let each inventory = - e
type keep the behavior its task
required.

SAVE & CONTINUE

Progress - hierarchy - selection state - pricing continuity

LGW to DUB

Passengers - segment logic - spatial seat selection
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o ONE CONFIRMATION LANGUAGE

Different
reservations. One
clear sense of
completion.

Confirmation organized what was booked, clarified what came next, and
supported a trip containing more than one reservation.

CONFIRM Make status unmistakable.
ORGANIZE Group each reservation without fragmenting the trip.
PREPARE Surface reference details and next actions.

TREY PACE - PRINCIPAL PRODUCT DESIGNER

@ smeienimr . ea®

]
Watuia

Your Booking Confirmation -

©

You're All Set!

2306954051122306
Flights $1788.51
ﬁ LEW 10 DB
Hotels $§2.438.00
w Bricked Reereat
Things to Do $483.62
A i st Tornats aprs
Rental Cars $1123

2 BITW 3505 Series or Sailar

$4,811.16 Total Paid

e
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o THE SYSTEM BENEATH THE JOURNEY

The interface language
connected brand expression
to repeatable behavior. e e e s

IMPLENIGHT XL Primary Button States XL Secondary Button States XL Show More Buttan States

Field States

BUTTON

Desti

e B
BUTTON

Header Link States Language lcon States Currency lcon States Avatar w/ No Phote States

Destination

(B) et ry Button States

Language Selector (Pop) Currency Selector (Pop) Avatar w/ Photo States

Select Lanquage Select Currency

f @ English ~\

° Destination

Destination
Where are you going?

Avatar Pop Secondary Button States

T000&

€]
ACTIONS o
Hierarchy + feedback  [gmmp)

INPUTS
Repeatable behavior

NAVIGATION
Shared shell
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o WHAT CHANGED
u
A broad prom Ise became | led the design of a new external product experience connecting discovery,

comparison, configuration, checkout, and confirmation through one

a COherent prOdUCt recognizable interaction language.
- The result was a more consistent and usable foundation for complex booking
eXPerlence- journeys across categories and devices.

01 02 03

One journey model Adaptable interaction Reusable product language

A shared path from discovery through confirmation gave the product a Responsive and category-specific behavior preserved intent Navigation, inputs, actions, hierarchy, and states connected brand
coherent backbone. across tasks and contexts. to repeatable behavior.

Coherence comes from shared judgment - not identical screens.

Explore the interactive case study at work.tp3media.com/simplenight
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https://work.tp3media.com/simplenight/

